
 

 

                  

Media Follow-Up Email 
 
Reporters are incredibly busy as their inboxes are flooded with pitches for 

coverage. So with that said, it is best to send a follow-up email a few days 

after you have sent your initial email if you do not receive a response. It helps 

keep your email at the top of their inbox, acting as a reminder of how you 

would love to work with them!   

 

Instead of sending a new email, you can simply reply to the email that you 

initially sent and keep your copy short as reporters are pressed for time. If you 

attached a media advisory, you can always attach it again! 

 

If you initially pitched a unique story to a reporter (e.g., stories about the 

honorary chair or a volunteer who supported Gutsy Walk for all 27 years), you 

will want to mention the angle of your story again and you can include the 

points below: 

 

• You are following-up on the email that you sent on [enter date] about 

Crohn’s and Colitis Canada’s 27th annual Gutsy Walk taking place on 

Sunday, June 5 as we would love to work with them to create a story 

about the event held in support of the 300,000 Canadians living with 

Crohn’s disease or ulcerative colitis 

 

• Immediately repeat your story angle (e.g., the local honorary chair is 

eager to share their personal experience and why the Gutsy Walk is so 

important) 



 

 

                  

 

• Share again how Crohn’s and Colitis Canada is the only national, 

volunteer-driven organization dedicated to discovering cures and we 

are the largest non-governmental funder of IBD research in Canada 

with Gutsy Walk being our largest research fundraiser 

 

• You can reiterate either the total number of Canadians residing in your 

province who live with IBD, or how 300,000 Canadians across the 

country live with IBD, and note how the number of Canadians 

diagnosed is rapidly rising 

 

• Highlight how many of Crohn’s and Colitis Canada’s fundraisers have 

been cancelled due to the pandemic, and we would appreciate their 

support as it’s critical that we continue to raise awareness and much-

needed funds for research and patient programs that support people in 

their community  

 

 

 

Here is an example of a general follow-up email, but remember, it is 

important to personalize your follow-up based on the email that you initially 

sent to the reporter. As you are replying to your initial email, you do not need 

to create a new subject line.  

 

 

 

 



 

 

                  

Hi [name], 

 

 

I hope you are having a great day. 

 

I am following up on the email that I sent to you on [date] on behalf of Crohn’s 

and Colitis Canada about how Canadians across the country are uniting on 

Sunday, June 5 for our 27th annual Gutsy Walk to stop Crohn’s disease and 

ulcerative colitis. 

 

Gutsy Walk is our largest research fundraiser and the largest community 

event supporting the 300,000 Canadians living with inflammatory bowel 

disease (IBD), a number that researchers expect to rise to 400,000 by 2030. 

 

I am happy to coordinate an interview with [name] as [he/she] is interested 

in sharing their story about [story angle].  

 

Last year our event raised [insert local or national number], and we would 

love to work with you to create further awareness about the event dedicated 

to fundraising for programs that support members of the community and 

promising Canadian research leading us closer to cures.  

 

I look forward to hearing from you. 

 

Best wishes, 

 

[Your name] 



 

 

                  

[Your role – specify if you are a volunteer] 

Crohn's and Colitis Canada 

T: [Your phone number] 

E: [Your email address] 
 


